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Who is Admical? 

Admical is a network of members and key organisations 
composed mostly of compagnies and foundations 
having philanthropic actions as well as charities.  
 
We have been created in 1979 and had a pionneer 
mission to promote corporate philanthropy in France by 
working on a legal framework which would favor and 
securize giving outside business operations. Since then, 
corporate giving has spread out but not with its lot of 
difficulties, suspicions, and questions. 



What is corporate philanthropy ?  



What is corporate philanthropy ?  



What is corporate philanthropy ?  



Base  (n= 1019) 

Does your company have 
philanthropic actions ?  

Companies with 1 employee and more 



What is budget and weight ? 

VSC 
(1-9 
emp.) 

SC 
(10-249 
emp.) 

MSC/BC 
(250 emp. & +) 

Global budget in 
2013  

2,8 billion euros 

Companies with 20 employees and more 1,8 billion euros 
(vs 1,9 billion in 2012) 

% of companies with philanthropic 
actions  

% representing budget weight  



with philanthropic actions 

What is the trend in time?   

% of companies with  
20 employees and more 



Base corporate giving companies (n= 28 VSC, n=121 SC, n=50 MSC/BC) 

VSC 
(1-9 empl.) 

sc 
(10-249 emp 

On a scale from 0 to 10  what is the main incentive for your company to develop philanthropic 
actions?  

MSC/BC 
(250 emp & + ) 

Main motivations  
for philanthropic actions  

6.5 Public interest 
contribution 

5.2 Interactions with 
the community 

5.1 Business 
reputation 

7.1 Public interest 
contribution 

7.0 Business 
reputation 

6.9 Incarnation of 
company’s values 

8.6 Incarnation of 
company’s values 

8.2 Public interest 
contribution 

7.2 Business 
reputation 



Base corporate giving companies (n=201) 

Top priorities for giving  

Community and economic 
development  

Health and  
medical research 

Sport 

Culture/national heritage 

Education k-12 
 
International solidarity 

Higher education /scientific 
research 

Environment (sustainable 
development)  

% of companies involved  

% of budget devoted to the cause  



Base entreprises mécènes (n= 28* TPE, n=121 PME, n=50 ETI/GE) 

Type of corporate contribution 

Cash giving 
 
 
 
In kind giving 
 
 
Skill based 
volunteerism  
 
 
Don’t know 
 

VSC 
(1-9 empl.) 

sc 
(10-249 emp 

MSC/BC 
(250 emp & + ) 



 Focus in arts & 
culture 



Base companies supporting cultural projects (n= 9* VSC / n=42 SC, n=40 MSC/BC) 

Why are they choosing arts & culture ?  

 
Attractiveness of the territory 
 
 
CEO personnal conviction or history 
of the company  
 
Reinforce the identity of the company 
/ unique communication strategy 
 
Raise employees’ awarness on art / 
help them to developp creativity/ 
offer better work place 
 
Public relation opportunities  
 
Don’t know 

VSC 
(1-9 empl.) 

sc 
(10-249 emp) 

MSC/BC 
(250 emp & + ) 



Base entreprises mécènes (n= 9* TPE, n=42 PME, n=40 ETI/GE) 

For what kind of actions ?  

Passing on national heritage 
 
 
Promoting exhibitions& 
performances  
 
 
Giving acces to all 
 
 
 
Creation  



% of  companies involved  
Base companies supporting projects in  arts & culture (n=100) 

% of budget invested 
Base companies involved in the field  

4% 

12% 

41% 

8% 

28% 

3% 

1% 

1% 

What are the top priorities ? 

Performing art 
 
 
Music  
 
Museums / exhibitions 
 
Photography/cinema/audi
ovisual media 
 
National heritage 
protection 
 
Art  
 
 
Purchase  of art works 
 
Publishing/literature 
 
 
No answer  



Contacts 

• For international analysts & professionals  
Laure Chaudey – lchaudey@admical.org 
 
• For journalists  
Hannah Berkouk – hberkouk@admical.org 
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